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1.0

PURPOSE
To ensure all advertising, paid and unpaid, and public communication messaging is consistent with
the Region’s brand, Vision, Mission and Values.

1.1 The approval of all paid and unpaid advertising and public communication is Regionally
coordinated.

1.2 Purchase orders are used for all paid advertising that all paid advertising is properly coded.

1.3 All public communication uses plain language and is done as part of a planned approach to
achieve a desired outcome for the correct audience.

2.0 DEFINITIONS

2.1 Paid advertising: any advertising placed for a fee in a newspaper, magazine, newsletter,
or on radio or TV.

2.2 Unpaid advertising: advertising or promotion placed without a charge. This can include,
but is not limited to, brochures, posters, public service announcements, flyers, on-air
interviews.

2.3 Plain Language: is clear, straightforward communication using only as many words as are
necessary.

3.0 POLICY STATEMENT(S)

The Northern Health Region (NHR) is a source frequently called upon by media and community
organizations as a credible expert in the health field. It is important to ensure our values of integrity
and trust are shown in any public communication carried out by the Region. This policy support
high quality, effective messaging. The Communications Coordinator supports all departments within
the organization in preparing and placing quality, effective advertising or public communication
designed to achieve a specific outcome.

3.1 The Communications Coordinator reviews and approves all paid and unpaid
advertisements and public communications for the Northern Health Region before sharing
with the public.

The Northern Health Region does not guarantee the currency or accuracy of any printed policy. Always refer to the electronic Policies and
Procedures for the most current version of this document.
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4.0 PROCEDURE / RESPONSIBILITIES

4.1 Program and service manager or director approve all requests for paid and unpaid
advertising and public communication before sending to the Communications Coordinator

for review and approval.

4.1.1 For all paid advertising, the sender of the advertisement obtains a purchase order

through Materials Management.

4.2 The Communications Coordinator reviews all documents and advises the sender of the

advertisement on changes needed and/or approval.

4.3 The sender submits the approved advertisement to the media outlet once approved by the

Communications Coordinator.

5.0 RELATED DOCUMENTS

51 AD-02-40 Media Relations

52 AD-02-25 Social Media

6.0 REFERENCES
N/A
7.0 REVISION & REVIEW DATE(S)
Revised (R) April 28, 2021
December 13, 2016

reviewed (r) April 28, 2021
December 13, 2016
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https://internal.northernhealthregion.com/wp-content/uploads/2019/02/7138_AD-02-40_Media_Relations.pdf
https://internal.northernhealthregion.com/wp-content/uploads/2019/02/5110_AD-02-25_Social_Media.pdf
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